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RETAILWEEK RU

C 3 no 8 wioHs 2019 ropa npoitger MexayuapoaHeiit copym 6usteca u
enacti «Hepgensa Poccuitckoro Puteitnay, MaclutabHoe oTpacnesoe MeponpusTue
B Ccthbepe posHUYHOW TOproenu ¢ yyactvem GusHeca u rocyaapcrea. Meponpusrue,
Ha KOTOPOM (POPMMPYIOTCS OCHOBHBIE HanpasneHus PasBUTUA Cepbl POIHUYHOW
TOproBnwn, onpefenAwTCs nogxoAbl FocyAapcTBa K pasBUTMIO COBPEMEHHOrp W
UMBMNN3OBAHHOTO pbiHKa puTenna, pewwaloTcs npobrems! oTpacny.

OpraxusaTtopamu Hepenu PuTteiina ABNAKTCA MuHucTepgrao

NPOMBILLNEHHOCTU 1 Toproenu Poccuiickoi desepaummn u Poccuiickas accouvaums
JKCNEepPTOB pbiHKa puTenna.

Hepgens Poccuitickoro Puteiina npoiger yXe B NATHIM pas Cc oxugacmMbim
KONMM4eCTBOM yvacTtHukos Bonee 7 000 yenosek. B 2015 roay nepesas Hegens
Pureitna cobpana Gonee 3 000 yqactHukos, 8 2016 rogy - 4000, B 2017 roay -
Gonee 5 000, B 2018 roay — Gonee 6 000 yenogek,

Y4acTHukamn opyma SBNSIOTCS npeacraeutenu llpasuTtenscrsa Poccun v
heAepanbHbIX OpraHos BRACTH, roCyAapCTBEHHbLIX OpraHoB MOTPeGUTEeNbCKOro
peiHka  cybvektoB  Poccuiickoit denepaunn, Beaywme eaepanbhbie | u
PErioHanbHble  putednepbl, KpynHeillume  poccuiickue u MexayHapogkble
Oprasusaynn nocTasLMKOB W gpyrue YYacTHUKN NOTPebUTEeNbCKOro pbiHKa Poccup.

B nporpamme HPP 2019:

¢+ bonbwas KOH®EPEHLWOHHASA NMPOrPAMMA, BKrtoYalowwan KoHrpeces
(AnkoronbHsii, MsicHo#, Monouhsblit, XnebHbiin), KoHdrepeHymn no
MapkeTuHry, HR, IT, kommepyeckoit nonutuke, CTM u gp.;

¢ DBbictaska RETAIL WEEK EXPO ABMOHCTPUPYeT nepefoBbie paspaboTku
TexHonoruv e cthepe puteiina; '

* LIEHTP 3AKYIMOK CETEN™ — NpAMbIE MHAUBWAYaNbHbLIE NEPEroBopsbl 0
floCTaBKax ¢ yuactmem npeacrasuteneil cnyx6 sakynok (deagepanbHbix 1
PErnoHanbHbLIX PO3HMYHBIX CETEMN) N NOCTABLLNKOB norpebnpoaykuuu;

¢ Bcepoceuiickuit koHkype MuHnpomTopra Poccun « TOPIFOBIA POCCUU» Ha
TlyHlune pelleHns v naeu, peanusyemble pasHbiMit TOProsbIMM thopmaramu;

¢ [lpodbeccronantHbIi oTpacnesoit koHkypc RETAIL WEEK AWARDS:

= TOP RETAIL MANAGERS — NepBbLIA POCCUNCKUIN pelTUHr TOM-MeHeKeppB
B puTeiine;

¢ WHHoBaumonHsle PUTEWN TYPBI:

« KYBOK HE[ENW POCCUWUCKOro PUTEWNA MO MUHU-dYTEONY ¢
YHACTUeM COTPYAHNKOB POCCUIACKON PO3HMLIbI U YNEHOB NX CeMEN,

=Y

Opranvzatopsi: A MHOPOMTOPT

y FOCCHACKAS :
CHH i) wme o Onepatop:  (BMibvemt A

Nt




Ipecc-penns

[iaBhasi rema «Heneau Poceniickoro Pureiisia 2019y — 3P eKTHBHOCTD H

HOBBI€ TOYKH pocra

V' MeXIYHapoIHEIH (hopyM 6usHeca M BIACTH «Henens Poccuiickoro
Pureitna  2019» (namee — ®opyMm), OpraHNW30BaHHBIA MunuctepcTBOM
HPOMEIIIVIEHHOCTH 11 Toproemu  Poccuitckolt  ®emepaiun w1 Poccriickoii
accounauMel 9KCnepTos peHKa puteiina (PADPP), npowger 3-8 uions 2019 rona

B Mockse, B LleHTpe MexnynaponHoii Toproeiu (Mocksa, Kpachonpecre
Hao., 12).

Henenst Poccuiickoro Pureitna - 510 Beoylas KOMMYHMKAIH

HCKad
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OTpaciieBai nowa/Ka, kotopas cobeper B 9ToM roxy Gosee 6000 BJIaJICNIBLEB U
TOI-MEHC/UKEPOB KPYIHEHIIMX POSHUYHBIX KOMMaHHI Poccun, fpeacraBuTesCH
[lpasurenscrsa Poceniickoii ®enepanuy, perHoHANBHLIX OpraHoB BJIACTH, rJle
YHUACTHHKH BCECTOPOHHE 00CYXIAKOT U PELIAIOT KIIOYEBHIC BOIPOCEH! TOPTOBJIH.
I'nasroit Temoit Qopyma Gyner «3(deKTHBHOCTE B puUTEiiNIe: HOBbIE TOUKH

pocra». Poccuiickue u  MupoBsle SKCIEPTEl  pacCKaXyT Ha (opyMm

e 00

ONTUMH3ALMKA  OM3HEC-TIPOLIECCOB U Pa3BUTHH KOMIETEHLMH COTpYAHHKOB,
peanbHoOit Gopebe ¢ motepsmm u HapallMBaHUH KJIHEHTCKOH 0asel, TOUHOM

POTHO3HPOBAHWH IPOJIAXK K MHOTOM JIPYTOM.
I'octi popyma u3 nepsoix PYK Y3HAIOT 0 OJMsKalImX rnijaHax MUHUCT

epCTB

H BEIOMCTB B C(bepc TOProBIIH, O MOCJEIHHX 3dKOHOAATENhHBIX HHHLHATHBAaX,

[TO3HAKOMATCA € HOBEHIIHMH aHaJIHTHYECKUMH UCCIICIOBAHUAMY, JIyY
POCCHHCKHMH M MHPOBBIMH NPAKTHKAMHU T10 TIOBLIIICHHIO 3¢ peKkTHBHOCTH P

PO3SHHYHBIX KOMNAHUi, B AUCKYCCHAX CMOTYT 0O0CYyIuTh GONIeBbIE TOYKH C
Ou3Heca, '

[TIAMH
100 TEI
BOETO

Brepssle B pamkax ®opyma MporxyT Momnounsiit, MscHoN, ANKoronsusiii
u XeOHBIH KOHIpecchl. DTH HOBbIE AUCKYCCHOHHBIC (BOpPMATBl 00BEMHAT

PUTCHIEPOB U NPOM3BOANTENEH ANs KOHCTPYKTUBHOI'O IHA/Ora.

Bo Bropoit pas B pamkax Qopyma mnpoiiger KOHKYpC Munucrepersa
HPOMBILUICHHOCTH M TOProBAM  PoccHitckoii Qeznepaunn  «TOPTOBJIS
POCCHUM», uensio KOTOpOro sBISCTCA BBISBICGHHE M IporaraHia JIYHIIHX

HpakTHK U 00BEKTOB PErHOHATBHOTO PHTEHIa. Hanomunm, uto B npowion

rony

ObL1t OTMEYeH aKTUBHBI HiTepec GH3Heca K YHACTHIO B KOHKYPCE — OpraHH3aTOpLI

IOJIYHYHIIH COTHH 3asB0K.

Kpowme toro, B genosoit nporpamme Gopyma:




° bonsmas KOHOEPEHIIUOHHA A IIPOI'PAMMA, Br109aiomas
Ooiiee 80 MeponpusTuit (konbepeHmHH, KOHTPECChI, KPYIJIbIE CTOJIBI, IIAHE/bHbIE
JUCKYCCHH, MaCTeP-KIIacChl H Jp.)

. Macwrabnas  Beicraska RETAIL WEEK EXPO, xotopas
ACMOHCTPUPYET IMEpe/loBble pa3spabOTKH W HHHOBALMOHHEIE TEXHOJOIHH B chepe
puteina;

° HEHTP 3AKYIIOK CETEW - npamsie WUHJIUBUIYaIbHEIE
HCPErOBOPLL - O MOCTABKAX € y4acTHEM MpecTaBHTeNed  ciykG 3aKyTIOK
(benepanbHBIX M perMOHAIBHBIX PO3HHUYHBIX ceTéift) H  IIOCTaBLIHKOB
NOTPeOMTENILCKUX TOBAPOB;

. [Ipodeccuonansueiii  oTpaciesoii koHkypc RETAILL WEEK
AWARDS (10 HoMuHaunit);

- [lepconanphblii  peitruar TOP RETAIL MANAGERS —
CAUHCTBEHHBIA PEHTHHT TOI-MEHEUKEPOB B PUTElie;

. Munosanuonisie PUTEUJI TYPBI B Kpynuefmue U nHaubosee
TEXHOJIOTHIHBIE POSHHYHEIE H JIOTHCTUYECKHE KOMITAHHH;

¢  KYBOK HEIEJMA POCCHHACKOI'O PUTEMJIA 10 MHHU-
DOYTBOJY ¢ yyacTHeM COTPYIHHKOB POCCHICKOH PO3HHULBI ¥ YIEHOB UX CeMel.

B Hacrosiuee Bpemst popmupyercst nenoas nporpamma. Jlupexuus popyma
HPHIVIAUIACT NApTHEPOB ULl BCECTOPOHHETO PacCMOTPEHHS BaKHeHIIHX BOIIPOCOB
OTpac/]eBOrO pasBUTHS. [IpelIOXKeHHS [0 BHECEHHIO HOBBIX TeM B JIEJIOBYIO
NOBECTKY (hopyma MpuHUMAIOTEA 1o retailweek(@raerr.ru.

Crenire 3a o6HOBICHUAMU Ha ohHUHANTEHOM caliTe Henenn poccuiickoro
putenna-2019: www.retailweek.ru.




